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Q1/2017 - Strategic Campaign Planning
Objectives

PICKERING 2024: Prevent potential political reversal of decision to continue operations of Pickering 
Nuclear facility until 2024

ONA:  Broaden reach of messaging to increase awareness and education about the benefits of nuclear 
power across Ontario

Approach

Jan/Feb:  Launch integrated advocacy campaign to create strong momentum for public support of 
Pickering Nuclear Continued Operations to 2024

• Ensure public voice is heard at Queen’s Park through petition and direct engagement
• Use direct messaging on energy pricing and job protection with positive, supportive campaign

Mar: Shift focus to OntariosNuclearAdvantage.com microsite

• Use paid and earned social/digital campaign to drive Ontarians to microsite  
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Pickering/Durham Community

Queen’s Park Politicos & Influencers

Golden Horseshoe Residents

$600 million in savings on Ontario 
electricity costs

8 million tonnes in greenhouse 
emission reduction

Keeping 4,500 jobs in Durham 
Region safe

Power supply for 1.5 million 
Ontarians guaranteed

General Public in Ontario

Who do we need to reach?

Microsite & Social Channels

Digital Banner Ads 

Paid Social Media

Digital Pre-RollNuclear power provides low-cost, clean 
power, contributes to the economy, and 
helps Ontario meet climate change goals

Pickering2024

Pickering 2024  & Ontario Nuclear Advantage
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Audiences1
Pickering2024

Pickering2024 & ONA

Pickering2024 & ONA

2 Why should they care?
Messages 3 How do we reach them?

Channels

What do we want them to do?
Call to Action4 Support Pickering 2024!

• Sign the Petition!
• Contact your MPP

Pickering2024.com
• Send Petition to MPPs
• Share the petition with your friends and family

Get the facts on nuclear power and 
energy pricing in Ontario

OntariosNuclearAdvantage.com
• Test your nuclear knowledge (trivia)
• Find out more about low cost, clean power, job 

creation and healthcare



Pickering/Durham Community

Queen’s Park Politicos & Influencers

Golden Horseshoe Residents

$600 million in savings on Ontario electricity costs

8 million tonnes in greenhouse emission reduction

Keeping 4,500 jobs in Durham Region safe

Power supply for 1.5 million Ontarians 
guaranteed

General Public in Ontario

Who do we need to reach?

Support Pickering 2024!
• Sign the Petition!
• Contact your MPP

Pickering2024.com
• Send Petition to MPPs
• Share the petition with your friends and family

Microsite & Social Channels

Digital Banner Ads 

Paid Social Media

Digital Pre-Roll

Get the facts on nuclear power and 
energy pricing in Ontario

OntariosNuclearAdvantage.com
• Test your nuclear knowledge (trivia)
• Find out more about low cost, clean power, job 

creation and healthcare

Nuclear power provides low-cost, clean power, 
contributes to the economy, and helps Ontario meet 
climate change goals

• Pickering2024

Pickering 2024  & Ontario Nuclear Advantage
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Audiences1

• Pickering2024 & Ontario Nuclear 
Advantage

2 Why should they care?
Messages 3 How do we reach them?

Channels

What do we want them to do?
Call to Action4

• Pickering2024

• Pickering2024 & Ontario Nuclear 
Advantage



Pickering 2024 - Campaign Highlights

10,000 Petitions Signed!

• From 0 to 10k in five weeks

• More signatures than Clean Air 
Alliance petition to close Pickering, 
which has been active for a year

Thousands of social 
and digital touchpoints

• 26,500 page views and 20,500 new/
unique users of Pickering2024.com  

• Targeted paid and organic social media 
engagement

10,000 8,175

Pickering2024 Clean Air Alliance



ONA – Campaign Highlights

Facebook promotion 
reached 36,000 people 
an average of 7 times 
(Marketing Rule of 7!) 
to keep the issue top 
of mind.

YouTube pre-roll video advertising garnered more than 600,000 impressions across Ontario!

Engagement and education through trivia quiz
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Results: Pickering2024.com Microsite Reach

Top Cities and New Users

Total Users and Page Views

Top Channels
(incl. Paid Social)

(organic)

Q1/2017
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Social/Digital Ad Buys
Paid social media promotion has been the most 
effective and successful method to drive people to the 
Pickering 2024 petition site.
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ONA Reach – Top 10 Ontario Cities by Impressions

1 Toronto 146,436.00

2 Ottawa 40,526.00

3 Mississauga 35,653.00

4 Brampton 31,700.00

5 Hamilton 27,365.00

6 London 22,178.00

7 Windsor 15,640.00

8 Kitchener 15,001.00

9 Markham 14,610.00

10 Vaughan 14,068.00

Q1/2017 Overview & Results   I 9


